Master of Music
In
Music Business and Entertainment Industries
(36 Credits)

The program is in the Department of Music Media and Industry in the Frost School of Music
and is accredited by the National Association of Schools of Music. The areas of instruction
include:

MUSIC BUSINESS COURSES (Required)
All music business coursed are taken in the School of Music

MMI 014 Music Industry Forum 0 Credits
MMI 573 International Music Publishing 2 Credits
MMI 574 A&R Administration and Music Licensing 3 Credits
MMI 575 Entertainment Industry Contracts 3 Credits
MMI 650 Analysis of Music Industry Agreements 3 Credits
MMI 652 International Music Licensing 3 Credits
MMI 673 Music Publishing Practicum 2 Credits
MMI 674 Music Copyright Law 2 Credits
MMI 678 Publishing and Record Industry Royalties 1 Credits
MMI 702 Internship in Music Industry (or elective) 2 Credits
MUSIC COURSE (Electives)

Approved graduate music courses electives are taken inthe 6 Credits
School of Music. Courses are taken in the student’s area of
interest.

GENERAL BUSINESS COURSES (Required) 9 Credits
Approved graduate general business courses are taken in

the School of Business. An undergraduate background in

business is not required to take these courses.

Normally studends take one course in each area in a given semester. The program is
usually completed in four semesters. The Graduate Record Examination (GRE) must be
taken for consideration and acceptance into the program. An undergraduate GPA of 3.0 is
required.




